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In a recent TV show CNN interviewed the producer of 60 Minutes and a Washington Post reporter about the role of the media in reporting news.  Of course, the focus was on the media’s treatment of the Lewinsky scandal.





The 60 Minutes producer lamented the present trend of news reporting to be more entertainment than straight news and the news magazines to be nothing more than a substitute for sitcoms.  The reporter echoed this sentiment.  Everyone pretty much agreed that TV ratings drove the content of the news and news magazine programs.





Comments about the loss of credibility in the news profession was the principal concern.  All three focused on the predictable sensational content of these programs.  Nobody discussed the presentation.





It’s been obvious to me that the reporters (or talking heads) don’t present the news in a neutral manner.  Words are used that transmit a value judgment.  (i.e., I’m firm but you’re stubborn --- I’m focused but you’re obsessed)  Especially in the Lewinsky issue, the reporters don’t provide us with information for our use but present us with their own conclusions.





It seems that those inside the Washington Beltway have determined the ending of the Lewinsky matter and will continue to present us with their conclusions in the form of news until we finally agree with them.  They have made up their minds about the seriousness of the President’s guilt in this affair and are giving us their opinion of what the outcome should be.





On the other hand, if they believed their own polls and acknowledged the American people have heard enough and decided impeachment isn’t warranted for the offense, they could reduce the air time given to this scandal and thereby lose a continuing topic that allows then to fill the air very inexpensively.  I think they’re participants in keeping this going for their own purposes and not just simple, down to earth, reporters giving us information so we can make up our own minds.





If there is a reason the American public has tuned out these reporters, it may be that the public recognizes that there is no more news, only the personal spin of each newscaster or the bias of their network bosses.





On to a couple of things closer to home.  The newspapers last week reported on gang violence in the Santa Rosa Mall.  Police suggested that people not wear gang colors (red or blue) to avoid any problems.  It seemed strange to me to give in to these gang members and let them restrict our choice of clothing.





A letter-to-the-editor suggested instead that the police send out police decoys dressed in these colors as a method of apprehending violent gang members.  This is a great idea. Why must we, the public, have to adjust our ways to accommodate troublemakers?  Shouldn’t the police be taking positive action such as using decoys to ferret out the troublemakers?





Another suggestion I heard was that the local school systems should use our public access channels as a means to offer basic bilingual skills to help foreign language students obtain a rudimentary skill in classroom English. Might it be possible for linguists in our school system to video tape 15 minute or half hour lessons which could be broadcast on our public access channels?





Regularly scheduled times for rebroadcast would provide students the opportunity to accelerate the learning of English and those with VCRs could record the lesson for multiple replay for the whole family.





This would be a way for educators to make use of the public access channels and use innovative teaching meth
